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Mears has once again been recognised for its customer service excellence by achieving ServiceMark – the
National Customer Service Standard.

The Institute of Customer Service ServiceMark accreditation independently recognises an organisation’s
achievement in customer service, as well as its commitment to upholding those standards. It is awarded
based on customer satisfaction feedback and an assessment of employee engagement within an
organisation’s customer service strategy.

All organisations undergoing ServiceMark accreditation must complete three stages: an internal
assessment of engagement with customer service strategy across the business, customer feedback via
The Institute’s Business Benchmarking survey, and an independent assessment.

In the assessment report, Mears staff were praised for demonstrating care for their customers and their
holistic approach to the entire customer journey.

Gary Jackson, Group Director Communications and Customer Success, said: “We’re delighted to have once
again received recognition for the company’s dedication to service excellence. We aim to place people at
the heart of everything we do and The Institute’s ServiceMark is testament to that.”

Jo Causon, CEO of The Institute of Customer Service, added: “By retaining ServiceMark accreditation,
Mears has shown its ongoing commitment to continuously strengthening its service delivery. I am
delighted they received the great scores and positive feedback needed to achieve reaccreditation.”
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